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SJ Berwin is an international law firm with 160 partners and 

over 350 lawyers spread across Europe, the Middle East and 

East Asia. The firm’s  expertise covers corporate/M&A, 

commercial, EU, competition & regulatory,  employment & 

pensions,   finance, financial markets, investment funds, 

intellectual property, litigation & dispute resolution, private 

equity, real estate, reconstruction & insolvency and tax. 

Alison Jesset, Head of Marketing Operations at SJ Berwin, 

talks to LexisNexis about how the firm has streamlined its 

business development activities by adopting InterAction, a 

customer relationship management (CRM) system.   

 

Why SJ Berwin chose LexisNexis InterAction?  

Alison JessetAlison JessetAlison JessetAlison Jesset: SJ Berwin is a long standing user of CRM 

technology. Prior to InterAction, we were using a standalone 

marketing / CRM module.  We saw the need for a central 

system that sat at the heart of our operations and 

communications so we could benefit from a CRM-led 

approach to marketing. Also, we wanted to give users the 

ability to control and be responsible for the accuracy of 

data residing in the CRM, which in turn would give them 

confidence to use the information along with access to 

relationship intelligence to leverage for business advantage. 

InterAction met our requirements. Today, we have over 

1200 users spread across 11 sites globally. 

 

How is LexisNexis InterAction being used in the firm? 

Alison Alison Alison Alison JessetJessetJessetJesset: InterAction serves as the infrastructure for all 

marketing and business development activity at SJ Berwin 

globally. We have integrated the solution into other data 

sources in the firm such as the international lawyers 

database and the referrals database. This ensures that 

regardless of users’ location, they always have the most 

accurate and up-to-date information on the firm’s network 

and connections on their fingertips.  

We are integrating InterAction with the firm’s other 

technology systems including practice management and 

human resource, to make CRM truly integral to our business 

operations. 

 

What benefits is the firm deriving from LexisNexis 

InterAction? 

Alison JessetAlison JessetAlison JessetAlison Jesset: InterAction has transformed the way we 

conduct marketing and business development at the firm. 

For example, we distribute over 70 newsletter titles and this 

is now an automated activity performed via InterAction. 

Previously, newsletter mailing was a manual exercise – all 

lists had to be compiled by partners to ensure that relevant 

recipients were included. This was very time consuming.  

Now we use InterAction to collect preference data direct 

from the contact themselves. 

We organise over 500 events annually – ranging from small 

corporate hospitality forums to large networking events 

running into hundreds of attendees.  Everything from 

creating event lists and distributing invitations through to 

post event follow up is done via InterAction. It is now a very 
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efficient and fool proof process; and we are able to ensure 

that our events are well positioned and aimed at the right 

target audience. 

InterAction has also streamlined key client management. 

Our weekly client reports include information that we 

probably would not have if we did not use InterAction – for 

instance, now our reports can highlight information such as 

a client is going to be at a particular industry event or 

meeting, enabling partners and lawyers to engage with 

contacts in a variety of ways.   

 

What are the future plans for using LexisNexis 

InterAction? 

Alison JessetAlison JessetAlison JessetAlison Jesset: InterAction will support our strategic goal of 

being a truly client-centric organisation, while 

simultaneously ensuring that we deliver targeted and result-

orientated marketing communications. We are developing 

our corporate website to fully integrate with InterAction, 

providing clients with a great way to engage with the firm. For 

example, clients will be able to ‘self select’ the mailing lists 

they want to be on via the website, ensuring that they only 

receive relevant information from SJ Berwin. This will give us 

insight into areas of interest to clients, and the chance to 

strengthen our relationships. We are looking to unlock 

InterAction’s full potential. 

 

 

 

 

 

 


